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About IAF
IAF is the world’s leading federation for apparel manufacturers, (SME) brands, their associations, and the supporting
industry. IAF’s membership now includes apparel associations and companies from more than 40 countries, a membership
that directly and indirectly represents over a hundred thousand companies and over 20 million employees. IAF brings its
members together to jointly create stronger, smarter and more sustainable supply chains, it provides its members with
valuable information and guidance and it represents its members on several international platforms working incessantly
for a better and more sustainable industry, on more industry standardisation and harmonisation, industry collaboration
and inclusiveness of solutions.

About EURATEX
The EU textile and clothing industry, with around 160,000 companies employing 1.5 million workers, is an essential pillar
of the local economy across many EU regions. With over € 61 billion of exports, the industry is a global player successfully
commercializing high added value products on growing markets around the world.
As its voice, EURATEX works to achieve a favourable environment within the European Union for the design, development,
manufacture and marketing of textile and clothing products. Working together with the EU institutions and other
European and international stakeholders, EURATEX focuses on clear priorities: an ambitious industrial policy, effective
research, innovation and skills development, free and fair trade, and sustainable supply chains.

IAF & EURATEX: Convention ‘Back-to-Back’
COVID-19 has shaken the foundations of the textiles, apparel and fashion industry. Global supply chains have been disrupted,
retailers are restructuring their sourcing options, consumer behaviour is changing. At the same time, public authorities are
introducing new environmental standards, and digitalisation is rapidly changing the nature of our business.
To understand these trends and address its impact on our industry, the International Apparel Federation (IAF) and the European
Confederation of Apparel and Textiles (EURATEX) have decided to organise a double convention:
• the 36th World Fashion Convention on 7-8 November,
• the 9th European Textiles and Apparel Convention on 8-9 November.
Both events will take place in the beautiful city of Antwerp, Belgium, in the same venue (the Hilton Antwerp City Centre), thus
allowing participants to benefit from that back-to-back programme, if they wish so.

IAF and EURATEX will invite representatives from the industry, but also public authorities, NGOs and academia to join us in
Antwerp, to provide an answer to these challenges, but also to meet again – after so much time – to share ideas and develop new
business opportunities.

IAF: Convention Theme 2021
‘Transition of the Global Fashion System’
Transition is the operative word. The theme recognizes the fact that the demand from societies and from consumers, the
restraints posed by the earth’s ecosystem and the possibilities offered by technology converge to create a necessity for
rapid change. The pandemic really pressed home the point that merely adapting is not enough in 2021. The massive
demand crisis caused by the pandemic exacerbated the structural problems that were already visible, as witnessed by
multiple bankruptcies of large established retailers and brand before the pandemic.
New successful companies based on entirely different business models shape the industry’s transition, as do existing
companies embarking on bold programs of change. Technology, particularly digitalization, plays a key role, as does better
buyer-supplier collaboration. Transition will not involve the industry alone but requires all in the entire fashion ecosystem
to work together. It requires a good and close collaboration with governments, creating regulatory environments that are
supporting transition without stifling entrepreneurial drive. Educational institutes are engines of transition not only by
training new employees, but also by actively nurturing new business.
Key message
This convention is a unique fashion industry event bringing together the entire global industry ecosystem to hear high
level industry insights and to jointly discuss concrete actions involving the entire industry ecosystem to create faster
industry transition.

EURATEX: Convention Theme 2021
“A new Paradigm for the European Textiles and Clothing Industry”
The European T&C industry is facing 2 disruptive
challenges:
• COVID19 pandemic, which has an immediate
impact on consumer demand and
companies’ profitability, but which has also
disrupted global supply chains.
• European Union, which launched a “green
and digital transition”, leading to an
impressive set of new regulations, strategies
and programmes, including a dedicated EU
Textiles Strategy.
Both elements have a fundamental impact on our
industry, putting our companies at a crossroad.
The Antwerp convention will focus on these 2
challenges and suggest strategies how to respond to
them successfully.

Antwerp, the Convention’s venue, an ancient ánd modern fashion capital

As home of the ‘Antwerp Six’ designers (Dirk Bikkembergs, Ann Demeulemeester, Walter van Beirendonck, Dries van
Noten, Dirk van Saene, Marina Yee), Antwerp has earned a global reputation as major fashion town. The Antwerp Six all
graduated from the three centuries old Antwerp’s Royal Academy of the Arts. It still is one of the pillars of its thriving
current fashion scene.
Traditionally the IAF Convention’s locations are part of the narrative that we like to share with our delegates. Antwerp’s
apparel industry is rooted in history, with the textile industry and trade at the core of its medieval wealth. It is also rooted
in the present, as witnessed by a vibrant retail scene of unique shops and flagship stores and the excellent fashion
museum (the MoMu), that will be reopened in October, just in time for the Convention. Transition is clearly in Antwerp’s
fashion DNA!
Last but not least, Antwerp is close to Brussels. The Belgian capital is well-known to be home to the European institutions.
EU laws impact the life of European citizens but also relations, trade and exchanges of other Countries. The pandemic
highlighted even more the role of the European Institutions. That's why Antwerp is the perfect place to explore how EU
impacts the clothing and textiles industries.

Convention Antwerp: Sponsor Packages
Arguably the best marketing platform in the apparel industry
The convention provides an excellent promotion and sponsorship opportunity for our sponsors. The event will
draw an estimated 150 delegates from over 15 countries. The quality of the event, its venue, its speakers and its
program, will attract C-level executives from the entire fashion supply chain. The event will draw substantial media
attention in the local, national and international (trade) press. The event provides an excellent networking
platform for meeting, interacting and transacting business with international experts, speakers and delegates.

Sponsors have the options of sponsoring the IAF event, the EURATEX event and thanks to the back-to-back
arrangement of the IAF and EURATEX events sponsors are also given the opportunity to sponsor both events for a
small premium on top of the sponsorship of one event. Joint IAF and EURATEX sponsors will be recognized in all
joint communication in addition to the individual communication by IAF and EURATEX. A large component of the
delegates of the IAF and EURATEX events are complementary so the choice to choose the package to sponsor both
significantly increases the target audience.
Available sponsor packages
• Bronze
• Silver
• Gold

Sponsor Packages - Bronze
▪ Branding in communications (the foyer of the conference hall, convention website, IAF convention newsletters,
press releases, on-site communication (presence in the ‘sponsors’ area of the convention app, convention
program book, table cards, signage, welcome letter on hotel rooms)
▪ Branding on the backdrop in the main conference hall
▪ Invitation for 1 person for the convention dinner on Monday November 8
▪ Invitation for 1 person for the convention program on Monday November 8 (IAF) and Tuesday November 9
(Euratex)
▪ Possibility to insert company promotional material or giveaway in the convention bag

Sponsor Packages - Silver
▪ Branding in communications (the foyer of the conference hall, IAF convention newsletters, press releases, onsite communication (presence in the ‘sponsors’ area of the convention app, possibility to sponsor one session
on the convention app, convention program book, table cards, signage, welcome letter on hotel rooms)
▪ Branding on the backdrop in the main conference hall
▪ Exhibition booth in the conference hall foyer
▪ Invitation for 2 people for the convention dinner on Monday November 8
▪ Invitation for 2 people for the convention program on Monday November 8 (IAF) and Tuesday November 9
(EURATEX)
▪ Sponsor identification in restaurant and in program book as a coffee or lunch sponsor
▪ Possibility to insert company promotional material or giveaway in the convention bag
▪ ¼ page advertorial in the convention program book
▪ Extra feature: possibility to convey own insights on the convention theme in the convention program book
(1 full page)

Sponsor Packages - Gold
▪ Branding in communications (the foyer of the conference hall, the convention website, IAF convention
newsletters, press releases, on-site communication (presence in the ‘sponsors’ area of the convention app,
possibility to sponsor one session on the convention app, rotating banner in the homepage of the convention
app, convention program book, badges, table cards, signage, welcome letter on hotel rooms)
▪ Branding on the backdrop in the main conference hall
▪ Invitation for 4 people for the Golf Tournament on Saturday November 6
▪ Invitation for 2 people for the Board dinner on Sunday November 7
▪ Exhibition booth in the conference hall foyer
▪ Invitation for 4 people for the convention dinner on Monday November 8
▪ Invitation for 4 people for the convention program on Monday November 8 (IAF) and Tuesday November 9
(Euratex)
▪ Sponsor identification in restaurant and in program book as an exclusive dinner sponsor
▪ Possibility to insert company promotional material or giveaway in the convention bag
▪ ½ page advertorial in the convention program book
▪ Extra feature: possibility to convey own insights on the convention theme in the convention program book
(1 full page)

Sponsor Packages - Prices

IAF/EURATEX combined

Bronze

€ 6,000.-

Silver

€ 12,000.-

Gold

€ 20,000.-

Audience Target Groups IAF
▪ Large global brands and retailers. i.e. H&M, Inditex, C&A, VF, Target, Gap, Intersport, Mango, Bestseller,
either from HQ, regional HQ or from the national buying offices.
▪ SME Brands, mainly from Belgium, Netherlands, Germany, France, Denmark, UK
▪ Apparel Manufacturers from all continents
▪ Representatives of industry associations from across the world, both executives and Board Members with
their own companies. Often important influencers in the industry in their respective countries, i.e. MODINT
(Netherlands); GTMI (Germany); Sistema Moda Italia; BGMEA, BKMEA (Bangladesh); CCCT (China); CMAI
(India); AMITH (Morocco); ABIT (Brazil); IHKIB ,TCMA (Turkey)
▪ Major globally operating suppliers to the industry, i.e. Gerber, Lectra, Alvanon, Infor, A&E, WGSN, DHL,
Arvato, Setlog, Covestro, Lenzing, DSM, Teijin, Messe Frankfurt, Premiere Vision, AQM, Control Union
▪ Top educational institutes in the apparel industry, i.e. London College of Fashion, Institut Français de la
Mode, PolyU HK, AMFI, FIT, MMU, TMO
▪ Government, semi government, industry networks, infrastructure builders

Audience Target Groups EURATEX
▪ Textile and Clothing SMEs across Europe, mainly from Belgium, Netherlands, Germany, France, Italy, UK but
also Portugual, Spain, and Switzerland.
▪ Representatives of industry associations from across the world, both executives and Board Members with
their own companies. Often important influencers in the industry in their respective countries, i.e. MODINT
(Netherlands); GTMI (Germany); Sistema Moda Italia; IHKIB (Turkey); UIT (France); ATP (Portual), Swiss
Textiles.
▪ Representatives of the EU instutions in the directorates relevant to the T&C industry (DG GROW, DG ENVI,
DG CONNECT).
▪ Representatives of European Associations linked to the T&C industry, such as
leather, footwear, chemicals, home appliance, and so on (CEFIC, BusinessEurope, Confindustria
Brussels, COTANCE, FESI).
▪ Top educational institutes in the textile and clothing industry, i.e. London College of Fashion, Institut Français
de la Mode, Politecnico Milano, European Business and Innovation Centre Network (EBN), University of Arts
London (LCF-UAL), etc

International Apparel Federation (IAF)
Arnhemse Bovenweg 100 | 3708 AG Zeist | the Netherlands
+31 (0)88 810 0925 | info@iafnet.com

EURATEX
Rue Belliard 40, Box 2 | 1040 Brussels | Belgium
+32 2 285 4883 |katrin.ricketts@euratex.eu

